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BUSINESS AND RESIDENT PERCEPTIONS

Figure 1
Flyers Distributed to the First Ring Neighborhoods in the VOH

J2A74 Jo Juoay

S3IANLS FLYNAVHED ANY LINAY 204 HAINTD

3937T10214341IH

‘sogueyo 2591 Surpredar suoruido
pue OBQP39] IMOA PISU S[EIOLJO 9ITE[[IA
pora[dres uaaq 2Aey ey} spdfoxd Auenr ot
WOJj Paygausq SAEY IO WEIS01] JUBL) 1990§
utepy oy Ul pojedionted oAy mquiER] Jo
a3errIA o) unpm sanradold oY) Jo JqUINT Y

"spusuIoAcIdwT AJIUNuIuiod aImnj 0§

mdur oA Supyees st 937100 MR P
UOTRIOQERT[0d UI ‘Bmquief] JO OFeIA 9L

kwm>%m HHDZE H>H.m vV .L0O TId ANV
wod ' INqUIBYIBL[[IA MMM
H1LISdIM OV TTIA HHIL OLNO DO

AAang 30M01d 4

192.0)S UIBJA]
10§ PIpdU |

sjuednied
L

J2A] Jo yoeg

TIO09 00 RAZ) RUTULIR) UL
AN “Bmqurery 9897700 119qTTH
wWeISoI ] UCTIBISTUIUPY d1qnd JO SI9ISBN
JUIPNIS IIPUPDLD) DUILLIDY) “JA] ULLYT

NPa11aqIY@)emoud
WrISOI ] UOT)RISTUTIUPY J1[qN ] JO SISISBN

L0SS2[04J 2IDIDOSSY YDMON] ]04D)) “I(]

00C0-6V9-91L
woo mquieyade[a@)eyoaqd
3mquieg Jo 2BR[[IA
L0IDUIPL007) SIPH04 [0122dg 12Y225] INDd

00C0-619-91L
oo FINQUIRYABR[[IAZ)TIS MO IMP
3mquiep Jo 9TR[[IA
AOIDLISTUNUP /Y 42]) VYSHONILAL PIoUHO(T

:Apns SIY} JO SI0INQLIIUOD SUIMO[[O]
o1} JO Aue 10BJu0d 9sea[d ASAINS ST}
SurpaeSai suonsonb Aue sAey noA J1



BUSINESS AND RESIDENT PERCEPTIONS 2

Figure 2
Outline of First Ring Neighborhood Area

Figure 1: The orange areas represent those properties that participated in the Main Street
Program. The yellow boundary represents the extent of the residential area that will be surveyed.
(Town of Hamburg Property Assessment Information System, 2012)



B T~

BUSINESS AND RESIDENT PERCEPTIONS

Figure 3

Q1: Increased Number of New Businesses

100

90

80 [—

70 |

60

50

m [evel of Agreement

® Level of Importance

Very Low Low Medium High Very High Do Not
Know

Figure 4

Q2: Increased Opportunity for Employment
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Figure 5

Q3: Greater Opportunity for New Businesses
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Figure 6

Q4: Increased Pedestrian Foot Traffic within the Village
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Figure 7

Q5: Increased Property Value
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Figure 8

Q6: Improved Appearance of Properties
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Figure 9

Q7: Increased/Greater Number of Community Events in the Village
(i.e. Fairs, Festivals, etc)
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Figure 10

Q8: Increased Opportunity for Participation/Involvement
in Village Activities
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Figure 11

Q9: Rehabilitation of Historic Homes and Buildings
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Figure 12

Q10: Revitalizaiton of the Historic Significance of the Village
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80

Figure 13

Q11: Increased Communication among Neighbors, both Residents and
Businesses, in the Village
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Figure 14

Q12: Pride within the Community
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Figure 15

Q13: A Personal Sense of Belonging to the Village Community
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Figure 16

The Survey Distribution Methods Discovered by Respondents

¥ Read ad in the Hamburg
Sun

H Received an email

M Received postcard
delivered to my home.
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